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• Control 

• “Conducting Communist Party propaganda and public opinion work 
well and creating a good public opinion climate is an essential task of 
governance that brings stability and order to the country.” – Xi Jinping

• Change 

• New technology, professionalisation

• Confusion 

China’s media in Reform Era: the three “Cs”





?

“adherence to correct guidance of public opinion, placing a high priority on the building and innovation of 

dissemination methods, raising the dissemination force, guiding force, influence and credibility of news and 

public opinion — these are the key starting points in firmly grasping the right of leadership in ideological 

work.”



State Council 

United Front Work Department 



Influence overseas under Xi Jinping

• 1. A strengthening of efforts to manage and guide overseas Chinese 
communities and utilize them as agents of Chinese foreign policy.

• 2. A re-emphasis on people-to-people, party-to-party, plus PRC 
enterprise-to- foreign enterprise relations with the aim of coopting
foreigners to support and promote CCP’s foreign policy goals.

• 3. The roll-out of a global, multi-platform, strategic communication 
strategy. 

• 4. The formation of a China-centred economic and strategic bloc.

Source: Brady 2018 



Emerging debates around the world

• Soft power vs. “sharp” power 

• Nye: “soft power harnesses the allure of culture and values to augment a 
country’s strength, sharp power helps authoritarian regimes compel 
behaviour at home and manipulate opinion abroad.” 

• Australia and New Zealand: Silent Invasion and beyond

• Turnbull: Australia “will not tolerate foreign influence activities that are in 
any way covert, coercive, or corrupt.” 

• United States: Confucius Institutes in universities, UFWD on campus 

• Europe: Confucius Institutes within universities, and funding for think-
tanks, media training and paid inserts in Handelsblatt, El Pais etc. 

• Africa: Investment in media and telecoms infrastructure



借船出海
“Borrowing a boat to go out on the ocean”



Partner 
(bilateral)

Agreement (year 
signed)

Relevant Parties Media or relevant component

Argentina Acuerdo entre 
la Secretaria de Comunica
ción de 
la República Argentina y 
la Administración General 
de Prensa, Publicación, 
Radio, Cine y Televisión de 
la República Popular 
China sobre Cooperación
en Medios de Comunicaci
ón Masiva (2015, Beijing)

Chinese State 
Administration for Press, 
Publishing, Radio, Film 
and Television, Argentine 
Ministry of Public 
Communication

"A petición de una parte, la otra contribuirá a la transmission 
de los materiales elaborados de los sucursales de 
la contraparte acreditados en el territoriode ésta a 
sus redacciones utilizando los sistemas correspondientes de comunicac
ión de ésta siempre y cuando esto no contradiga la norma de 
la legislación del Estado de esta Parte" (Artículo 4)

Argentina Convenio de Coo
peración (2015, 
Buenos Aires)

Argentine Senate, 
Xinhua News 
Agency

“...promover el intercambio de información entre el Senado y 
la Agencia,que permita promover el intercambio cultural en el marco d
e la Asociación Estratégica Integral firmada en julio de 
2014 por los Presidentes Cristina Fernández de Kirchner y Xi Xinping, 
que tiene como uno de 
sus objetivos promover el intercambio cultural entre ambas naciones."

Brasil Global Strategic 
Partnership
(2015, Brasilia)

Ministério da Cultura do B
rasil/ 
Administração Estatal de I
mprensa, Publicações, Rá
dio, Cinema 
e Televisão da China

"As duas Partes concordam em aprofundar a cooperação nas áreas de
cultura e artes, rádio, cinema 
e televisão, imprensa e publicação, esportes e patrimônio cultural, 
e em fomentar intercâmbios culturais mais frequentes e colaboração m
ais intensa nessas áreas..."

http://www.itamaraty.gov.br/en/press-releases/18159-documents-signed-during-the-oficial-visit-of-the-prime-minister-of-the-people-s-republic-of-china-li-keqiang-to-brazil-may-19-2015


Partner 
(bilateral)

Agreement (year 
signed)

Relevant Parties Media or relevant component

Mexico Comprehensive 
Strategic 
Partnership
(2013)

Governments of 
Mexico and China

“Promover más visitas recíprocas de grupos culturales y artísticos, esti
mular viajes de más turistas a los respectivos países, intensificar interca
mbios de jóvenes estudiantes, académicos, 
de medios informativos y deportivos”

Peru Comprehensive 
Strategic 
Partnership
(2014)

Governments of 
Peru and China

“…ampliar constantemente los intercambios en cultura, educación, cie
ncia y tecnología, atención a 
la salud, deportes, medios de comunicación, universidades, grupos Thi
nk Tank y otras áreas, así como aumentar la cooperación en turismo. 
La parte china está dispuesta a trabajar junto con la parte peruana 
para llevar adelante las relaciones bilaterales a un mayor 
y más rápido desarrollo.”

Venezuela Comprehensive 
Strategic 
Partnership
(2014)

Governments of 
Venezuela and 
China

“China y Venezuela deben tomar el 
40º aniversario del establecimiento de lazos diplomáticos como una op
ortunidad para impulsar la cooperación en cultura, educación, turismo
y medios de comunicación, a fin de consolidar el apoyo público a 
las relaciones bilaterales.”

http://www.fmprc.gov.cn/esp/zxxx/t1048055.shtml
http://www.fmprc.gov.cn/esp/wjb/zzjg/ldmzs/gjlb/3513/3515/t1418183.shtml
http://www.fmprc.gov.cn/esp/zxxx/t1177068.shtml


Partner 
(multilateral)

Agreement (year 
signed)

Relevant Parties Media or relevant component

CELAC CELAC-China 
Cooperation plan 
2019-2021 (2018, 
Santiago)

Foreign ministries 
of China and the 33 
countries of CELAC

“Both Parties will strengthen the cooperation and exchange in the field 
of press and
media.” (Section VII. 4)

BRICS Action Plan for 
Promoting BRICS 
Media 
Cooperation (20
17, Beijing)

People's Daily, 
China Daily, China 
Central Television, 
China Radio 
International, Correi
o Braziliense, 
Monitor Mercantil,
Grupo Estado, Valor
Economico (among 
others)

"… It is vital to present to the world the conviction of BRICS countries in 
building an open global economy, and show the pursuit and dream of 
BRICS countries of mutually beneficial cooperation and peaceful 
development…
… BRICS news organizations must accurately guide public opinion, 
resist distortion and speculation, and offer more coverage on stories 
conducive to increasing friendly ties within the bloc.”

http://www.itamaraty.gov.br/images/2ForoCelacChina/Joint-Action-Plan-II-CELAC-China-Forum-FV-22-01-18.pdf
http://www.xinhuanet.com/english/2017-06/08/c_136350356.htm




...



Conclusions

• China is increasing its presence in Latin American media

• Chinese authorities have applied renewed emphasis on the methods 
through which news and analysis of China’s relationship with the 
region are presented. 

• China embracing a strategy of "borrowing" local Spanish, Portuguese 
and English language media to report news and analysis conducive to 
its broader foreign policy goals in the region. Underpinned in China by 
the consolidation of state-run media and propaganda in China under 
Xi Jinping. 

• So far, Latin American media have obligingly facilitated China's 
initiatives. 
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